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Since there are present conditions that senior citizens do not have sufficient
places for their activities in society, change this situation and dispel the
negative image of aging and elderly people, and create a fun super aging
society where all people can take partin an active role regardless of their age.
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Public institution, Public companies, Solo proprietorship, Various
organizations
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“Health and Wellness” or “Education and Economic Empowerment” or
“Peace, Prosperity, and Sustainability”
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Overview
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This campaign is aimed at promoting the work of the elderly people.
Certifying businesses, various organizations, individuals etc. (hereinafter
referred to as "companies") that provide products and services for the elderly
people, and the campaign makes the citizens feel familiar with the stage of
elderly people through the symbol marks and publicity activities. First, we are
certifying companies that are promoting the success of the elderly people and
offering products and services that diversify the choices of the elderly people
as OVER 65 CAMPAIGN promotion organization. Then, as the number of
accredited companies increases, becoming touched by a lot of people, it is
recognized that elderly people are active in society. Furthermore, if it is
widely perceived that elderly people are active in society, the image of elderly




DIZFESICEMNDTVNEFT,
Z5UT. StnE. SEbCH T A-—TlEL., BinBEOEEOSBDLMND
EVWSTRBRRMEFNDDTT.

people and aging will be improved. And by improving the image of elderly
people and aging, the place of active elderly people will be further expanded.
In this way, the circulation of the improvement of the image of elderly people
and aging, and the expansion of the stage of elderly people are born.
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Objectives, Planning, Finance and Execution
What were the long-term objectives of this program? %200 BEZEZET
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By this campaign spread to the entire society, not only in the elderly people,
regardless of age, race, creed, sex, social status, family origin, can play an
active role in society within, it will lead to the creation of a fun society.
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How does this program align to the JCI Plan of Action? 200 B4iE& T
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Impact

By activities of the elderly people is spread, even in a super aging society, the
community has had the impact of continuing sustainable development
without losing vitality.

Motivate

By considering the elderly people as a social resource with knowledge,
experience, and ability, rather than considering the elderly people as a
socially vulnerable, we provided an environment to promote a consciousness
changing of the citizens.

Collaborate

By the cooperation with the Toyota City Hall in publicity activities and award
project of the OVER 65 CAMPAIGN, expanded the both impact working
together as a partner to solve the problems of super aged society together.
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Was the budget an effective guide for the financial management of the
project? %150 EHFEE T
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We were able to execute the project as we planned.

By 2016, we had certified 53 organizations as promotion organizations of
OVER 65 CAMPAIGN, and by asking each organization to have a sticker
drawing symbol marks, we were able to widely inform the awareness of the
OVER 65 CAMPAIGN itself and the stage which elderly people are active.
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To provide to young people active opportunities to positively find out
companies which elderly people play active roles.

We promoted the JCI vision by managing the companies, etc. certified by the
above and publicity activities.
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Membership Participation
By nhumber, how many members were involved in this program? x2 &
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| [ 610 members

LOM A2 )\—DSMEZRBRULTLEEW (% TEH)

By percentage how many members of the Local Organization were
involved in this program? X1 BE5EET

[ 85%

| [85%
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Describe the main roles of the participating members in this program.
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Search and register the companies suitable for certifying as promotion
organization of OVER 65 CAMPAIGN.
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Community Impact
How did the Local Organization measure community impact for this
program? X200 BiEFET
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We carried out a questionnaire survey on the changes of consciousness after
explaining the recognition of super aged society and the purpose of the OVER
65 CAMPAIGN.

In addition, by certifying the promotion organizations of OVER 65 CAMPAIGN
and asking for stickers, we measured the improvement in the awareness.
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Describe the actual community impact produced by this project 300
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The citizens understood the fact that the elderly people's stage of activity
exists close to them and recognized OVER 65 CAMPAIGN by seeing the
stickers raised by the certified organizations. And gradually improved the
image of the elderly people and the aging.
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Impact on Local Organization
How did the Local Organization benefit from running this project? >x
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We learned that the elderly people's stage of activity is close to us and
improved the image of the elderly people and the aging. Also, by closely
watching the success of the elderly people, we learned that each member
also has opportunities to create a stage of activity for the elderly people.
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How did the program advance the JCI Mission? %200 EFEFET
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We promoted JCI mission by positively searching for the stage of activity for
elderly people and offering active opportunity such as creating the stage of
activity for the elderly people by themselves.
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Long-term Impact of the program
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What is the expected long-term impact of this project? 200 BHFEET
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If it is widely recognized that senior citizens are active in society, the image of
elderly people and aging will be improved and the stage of active for elderly
people will be expanded further.

The circulation of the improvement of the image of elderly people and aging,
and the expansion of the stage of active of the elderly people are born.
Furthermore, as this campaign spreads to whole society, it connects
everyone to the creation of a fun society that can play an active part in society
regardless of age, race, creed, sex, social status and family origin.

COI7O>IY MDOWER - WEREZILBLTIEE L,

What changes would you make to improve the results of this project?
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It is necessary to expand the number of the promotion organizations of OVER
65 CAMPAIGN and to raise awareness to the general citizens through
publicity activities.

For that purpose, it is necessary to cooperate with public institutions,
companies, organizations, etc. to maintain and expand the campaign, not
LOM alone.
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Survey on the working environment e
of the elderly @
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i Chairperson

Officials

Discussed issues on the working
environment

Interview with officials
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Call for over 65 CAMPAIGN

Question to Over 65 campaign

member
public
My company will increase part- We are looking for craftsmen company
time workers over 65 years old over 65 years old
. . . Men_'llzers!lip = = ~ Membership
Campaign description e Promising meeting for campaign Eaitiiiiton

Lecturer

Lecturer

Campaign
web " sticker
) question

Lecturer

(Management of a nursing home)

Discuss the society where the elderly can be active
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Community

Recognition for the company that made
the campaign

Impact

Award
company

Community

Efforts of public company

Community
Impact

Recognition for the company that made
the campaign

Mayor of
Toyota City

Efforts of public company e
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| run a real estate agency

‘Campaign
| sticker

We will actively recruit the elderly

My work is a water stall

' Campaign
| sticker

We value communication with the elderly
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Campaign activities by members

Organization
@

Impact on
Local
Organization

Campaign activities by members

| run a real estate agency

) v - 5 gl
| am adopting the elderly as a part-time job for cleaning up

Impact on
Local
Organization

Campaign activities by members
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My father is makin car parts < I
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Elderly people are active in assembling small parts

Impact on
Local
Organization

Campaign activities by members
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Elderly people work hard without losing y

o
Vool

oung people




BE - BXR [O'0J5 LAORMNRRE]

IEong—t;arr;\ Long-ten;l
= mpact o -
Over 6 5 Symposium thegggram Over 65 Symposium :»:2’3?@3;‘2,.,

Discussions by companies employing elderly people
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President . ' T rj
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There was a talk about the environment
where the elderly is easy to work

public
company

Al

Long-term
Impact of

Over 65 Symposium the program

| declared to make the campaign active







