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In 1858, a settlement was established in Yokohama as an area
where foreigners are allowed to live, and it became a place of
cultural exchange as well as trade. Industry and culture brought
to the settlement are considered as cultural resources of
international city Yokohama. It is necessary to further enhance
the value of Yokohama, which has introduced multiple cultures
from the opening of the port, and to form regional communities
that transcend national boundaries and ethnic boundaries.

1. It aims to contribute to the development of a sustainable
town by having more attachment to Yokohama through the
culture, history, and industry of Yokohama, and increasing
the people who act for the development of a town again.

2. Establishing a partnership between the JCI Yokohama and
other organizations and disseminating SDGs in a wide
variety of ways and enlighten them the purpose is to spread
the movement.

3. The aim is to disseminate the movement that starts in
Yokohama to the world by supporting the awareness of
SDGs, which are international goals, to JCI members.
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BENKRE Target
1. mE (M. BIEED) 1. Citizen (including the city and outside the prefecture)
2. ) BEROEENITI 2. Kanagawa and Yokohama City administration
3. JL% (oYU —<. SARMEZER. ZOMBREERSE) 3. Companies (Kreema Co., Ltd., Yoshimoto Kogyo Co., Ltd.,
4. A4 TEMRE and other exhibitors)
5. BREEA. NPOEIRE ( (—t) ANU—KSTE-TSo 4. Media official
T 2R) 5. Related organizations, NPO groups, etc. (Street Rugby
6. (—tb) WESFREM Alliance)
6. Yokohama Youth Center
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“Health and Wellness” - “Education and Economic
Empowerment” - “Peace, Prosperity, and Sustainability”/7*5:&1R

kS

QAN - FER - FrenlaelE | | Peace, Prosperity, and Sustainability |
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Yokohama will take the lead in establishing partnerships with
citizens, groups and businesses. In addition, through this
project, we will carry out the development of a socially
responsible and leadership person who is free of charge for the
achievement of the international goal, and who works for the
city. It is necessary to promote not only partnership with JCI
Yokohama but also partnerships among other organizations and
companies that have participated.

Specifically,

B The venue was divided into market area, food area and stage
area, and through international culture, visitors deepened their
understanding of SDGs. .

- In the stage area, you will be chaired by the talent of
Yoshimoto Kogyo, a performing arts firm representing Japan
promoting SDGs as a company, and explain “SDGs” and “Why
should we achieve our development goals?” By having a
humorous communication, I created an opportunity to get in
touch with SDGs by lowering the boundaries of understanding of
SDGs. In addition, we are working on the spread of street rugby
as a safe and attractive new sport that anyone can participate
on the stage of the city in anticipation of the 2019 Rugby World
Cup.
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In the market area and food area, create stamp rally of SDGs,
install stamps in 6 locations, and install explanation panels of
each goal so that you can understand 3 or 4 development goals
for each installation location. We stamped the correct answer
and urged them to share SDGs. The food will open in kitchen
cars in 10 countries without duplication in order to get in touch
with the culture of the world. The market booth was built
around handmade products that take into consideration the
nature.
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Objectives, Planning, Finance and Execution
What were the objectives of this program? X200 B:EFE T
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1. The purpose is to have more attachment to Yokohama
through Yokohama's culture, history and industry, and to
contribute to sustainable town development by increasing
the number of people who act for the development of the
town.

2. Establishing a partnership between the JCI Yokohama and
other organizations and disseminating SDGs in a wide
variety of ways and enlighten them with the goals.

3. The aim is to disseminate the movement that starts in
Yokohama to the world by supporting the awareness of
SDGs, which are international goals, to JC members.
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- Impact

Partnership with the administration

Partnership with companies

Partnership with exhibitors

Partnership with participants

The mobilization results of 26,000 people

JCI Yokohama took initiative and related groups created SDGs,
which led to changes in the city.

- Motivate

By experiencing the experience through this project, the
awareness and understanding of SDGs has improved, and it will
be easier for government, companies and citizens to work on
SDGs in the future, and you will be able to work on it vigorously.

+ Invest
N/A

- Collaborate

Government and organizations (Japan Avenue Activation
Committee, Street Rugby Alliance), companies (Kreema
Corporation, Yoshimoto Kogyo Co., Ltd.), Yokohama High Speed
Rail Co., Ltd. Yokohama Environment Convention Bureau and
exhibitors (about 150 organizations), we have spread the
awareness and understanding of SDGs by holding Global Sunday
Market.

- Connect

The same as the administration and organizations (Japan
Avenue Activation Committee, Street Rugby Alliance),
companies (Kreema, Yoshimoto Kogyo Co., Ltd.), Yokohama
High Speed Rail Co., Ltd., Yokohama Environment Convention
Bureau By holding toward the purpose, exchanges were created
and horizontal connections were made.
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Was the budget an effective guide for the financial
management of the project? 150 Bz T

TEEE . ¥4,071,000— SREEE: ¥3,946,158 -
E%E : ¥124,842 -

B FEHREENER

SISFYEE . ¥ 1,830,784

EEE : ¥1,177,040

SEEMRS{RE ¢ ¥ 540,000

BRYERE : ¥406,134

FimE : ¥117,042

FEHREESET : ¥4,071,000

m ST HAER

ISFYEE ¥ 1,824,984

BEH: ¥1,175,040

SEEMRSMRE © ¥ 540,000

BRMERE : ¥406,134

SHAST : ¥3,946,158
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The total budget: ¥4,071,000

The total of closing account: ¥3,946,158
The balance: ¥124,842

H The breakdown of the total budget

Set up the event venue cost: ¥1,830,784
Operating cost: ¥ 1,177,040

Teaching fee: ¥ 540,000

Documentation fee: ¥406,134

Reserve fund: ¥ 117,042

The total of total budget: ¥4,071,000

H The breakdown of expenditure

Set up the event venue cost: ¥ 1,824,984
Operating cost: ¥1,175,040

Teaching fee: ¥ 540,000

Documentation fee: ¥406,134

The total of total budget: ¥ 3,946,158
The reason of the balance: lending fee for standing bar
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{Teaching fee

Kawamoto Junichi: As a general presidency, he received support
for three sets of entertainer's lectures. He is a famous comedian
on TV.

Black Love Professor: National Science Museum Certified
Science Communicator x Lecturer of Science University x Black
Love Professor who is active as a science artist gave a lecture on
SDGs understanding through scientific experiments.

Akamon: They are comedians and they are both comedians who
graduated from the University of Tokyo. Two people who were
familiar with SDGs made SDGs known to the citizens.

Tabata Fujimoto: We were invited to give lectures on "Why
SDGs are currently attracting attention" and "Why do we need
to promote SDGs" etc.

<> Document preparation cost

In order to make SDGs panels, flyers, posters and websites for
stamp rally, and to effectively disseminate SDGs, we asked a
professional production company.
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How does this project advance the JCI Mission and Vision?
X200 BHFEET

(2ZE]
JCI Mission : To provide development opportunities that
empower young people to create positive change
JCI Vision : To be the leading global network of young active
citizens

JCI Mission
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JCI Vision
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JCI Mission

Promoted efforts to promote SDGs awareness through the
Global Sunday Market. Through JCI members, I was able to
connect related parties in many fields such as administration
and companies.

JCI Vision

Through the Global Sunday Market, citizens and companies who
participated in the SDGs as a global initiative were able to
understand the SDGs.

@ A>)I\—n&hl Membership Participation
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program? X2 BHEEET
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38.7%
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By percentage how many members of the Local
Organization were involved in this program? X1 BEZEET
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Describe the main roles of the participating members in
this program. X300 EiEF T
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More than 100 members were involved in the operation of this
project, and communication with performers, exhibitors and
participants was made.

Role list

- Venue construction and removal

- Management of information booth

- Operation of eco station

- Management of SDGs stamp rally

- Management of the stage

- Selection of exhibitors and performers
- Safety management of the day
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Community Impact
How did the Local Organization measure community
impact for this project? %200 BEET
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m Collection of researches and questionnaires of this project at
citizens and related places.

Visitor Questionnaire:

We received a questionnaire from 190 people.

From the verification

Yokohama City 53.7%

Kanagawa Prefecture 17.4%

Other areas 28.9%

While the number of visitors from Yokohama City is half, there
are many visitors from outside the prefecture, and the ratio to
total visitors is 7,741 people.

More than half, 65.3%, of the SDGs were informed.

Exhibitor Questionnaire:

We received 82 responses from 112 stores, including booths
and kitchen cars.
More than half of the shopkeepers responded that their
understanding of SDGs was deepened, and some shoppers
responded that they could cooperate in the spread of SDGs. In
addition, I received an answer that nearly 60% of shopkeepers
can work on their own efforts to work on SDGs.
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SDG s DERECDODNTEEZLDA (88. 4%) (BRFIRITIZEN
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Members Questionnaire:

We received 112 answers (81.8%) as an inward questionnaire.
It was good to participate (98.2%), and I was able to receive
the evaluation about the holding about the partnership (87.5%).
Many people (88.4%) were able to confirm their understanding
of SDGs, and many (75.9%) were likely to be able to build a
business with SDGs
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Describe the actual community impact produced by this
project. %300 BfEET
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By carrying out this project, officials in the administration of
Kanagawa Prefecture understood the meaning of SDGs, and
Kanagawa Prefecture and Yokohama City were greatly involved
in promoting SDGs. In addition, the government's efforts made
the awareness and understanding of SDGs of citizens and
business-related people widely spread.
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Link with UN Agencies or Partnerships
List any UN Agencies that participated in any way. Describe

jb;( EEW, TOBRREEERLTSEZV. (RIFNEN/A their involvement. (write N/A if note) %150 BEZXT
f1 )
N/A N/A
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List any other partners that participated in this program.

wIUTLEEZW. (RBIFNIEN/A EEH) (write N/A if none) X100 BE5EE T
BRSO U-—Y - Kreema Corporation

- BAKBEDEHEEES - Japanese Odori Activation Committee
- EAREEGN ST - Yoshimoto Kogyo Co., Ltd.
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- Yokohama sightseeing convention bureau
corporation
- Yokohama high-speed railway company

- Non-profit
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How were partners engaged to participate in the program?
X250 HEEFET
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The partner exhibits a booth, kitchen car, stage production, etc.,
sells handmade crafts at the booth, sells dishes from around the
world in the kitchen car, dances in various genres on the stage,
rugby experiences, comedy etc. I prepared the contents and had
them participate.
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Long-term Impact of the program
What is the expected long-term impact of this project? x
200 EHEEFT

ATODI U bZBERETDEICELD. SDGsZLI<MR, B
SEEUAICARM VIR ZR > TES SN HRSE, BS5SDG s DD
#HHziTo TIAEKET, FEICEPEFRN. FHRoIfEREFs<D
DFEELRDEICRDET,

By holding this project every year, SDGs can be widely
disseminated to citizens and related organizations and
interested in them, and by having them work on SDGs
themselves, change is created in the town and sustainable It will
be the advanced of town development.
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What changes would you make to improve the results of
this project? %300 B:EFT
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Although it is very important for SDGs to spread and take action
for citizens, it is difficult to imagine the impact on the life of
citizens. Please consider using incentives for citizens to get
involved in the business and achievement of SDGs.
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JCl YOKOHAMA Global Sunday market

~ Let's spread SDGs ~

Gathered dishes from
around the world
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JCI YOKOHAMA  Siobg, Binciy arket
More than 100 members set up, R

management of contents and
safety management
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Global Sunday market
JCI YOKOHAMA  Gioba) Sunday mar
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While en joying the stamp rally
Installed 17 panels to learn SDGs
Over 88% of visitors understand SDGs
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